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MOTTO 

 

 

 

 

Fall down seven times, stand up eight 

( Japanese Proverbs ) 

 

 

 

 

When you give up, your dreams and everything else,  

They’re gone 

(うずまき ナルト) 

 

 

 

 

Winner is Loser who never Quit, 

‘Cause Winner never Quit, 

and Quitter will never Win 

( Author ) 
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