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MOTTO 

“We are only human. It’s okay to feel hopeless and lost but that doesn’t mean 

you’ve lost. The battle cant be won without you. Live your life” – Day6 

 

“Allah SWT tidak akan membebani seseorang melainkan sesuai dengan 

kesanggupannya.” – (QS. Al-Baqarah [2]: 286) 
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