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Tujuan dari penelitian untuk mengetahui penerapan strategi IMC
(Integrated Marketing Communication) pada Maddog Infected dalam pemasaran
produk. Penelitian ini merupakan penelitian deskriptif kualitatif. Objek dalam
penelitian ini adalah clothing brand Maddog Infected. Teknik pengumpulan data
dilakukan observasi, wawancara, dan dokumentasi. Hasil penelitian menunjukkan
bahwa Maddog Infected telah menerapkan 6 jenis strategi IMC, yaitu advertising,
sales promotion, personal selling, public relation, direct marketing, dan interactive
marketing. Adapun hasil analisis SWOT menunjukkan bahwa Maddog Infected
memiliki strength pada penerapan advertising dan sales promotion, sedangkan
weakness terdapat pada personal selling dan direct marketing. Hasil penelitian
mengharapkan Maddog Infected mampu meningkatkan personal selling dan direct
marketing, serta semakin mengembangkan interactive marketing dan

mempertahankan advertising, sales promotion begitu pula dengan public relation.
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ABSTRACT
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The study aims to determine the application of the IMC (Integrated
Marketing Communication) strategy to Maddog Infected in product marketing. The
research belongs to a qualitative descriptive study. The object is the clothing brand
Maddog Infected. Data collection techniques are carried out through observation,
interviews, and documentation. The results show that Maddog Infected had
implemented 6 types of IMC strategies: advertising, sales promotion, personal
selling, public relations, direct marketing, and interactive marketing. The SWOT
analysis results show that Maddog Infected has strengths in applying for
advertising and sales promotion, while its weaknesses are in personal selling and
direct marketing. The results of the study expected that Maddog Infected would be
able to increase personal selling and direct marketing, as well as further develop
interactive marketing and maintain advertising, sales promotion as well as public

relations.
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