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MOTTO

“Find what you love and let it kill you” — Charles Bukowski

“Ketika dunia jahat kepadamu, maka berusahalah untuk menghadapinya,
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“Beat me black and blue, every wound will shape me, every scar will build
my throne” — Bring Me The Horizon

“There’s hope for the underrated youth” — Yungblud

“Kehidupan adalah tekad dan ledakan” — Penulis

“Crash and burn, young and loaded” — My Chemical Romance
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