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ABSTRAK

Perkembangan toko online di Indonesia semakin cepat namun setiap toko
online mengalami kesulitan mendapat pelanggan loyal. Berdasarkan keadaan tersebut
tujuan penelitian mengetahui secara parsial dan simultan pengaruh influencer,
kemudahan transaksi dan Affiliate marketing terhadap keputusan pemilihan toko online
dan menemukan intepretasi, saran memanfaatkan variabel. Metode penelitian studi
lapang dan studi pustaka, analisis data Uji Validitas, Uji Reliabilitas, Uji Asumsi
Klasik, Pengolahan pada Regresi Linier Berganda, Uji T dan Uji F. Hasil penelitian
Variabel influencer (X1) memiliki pengaruh signifikan, variabel kemudahan transaksi
(X2) secara parsial memiliki pengaruh tidak signifikan, variabel Affiliate marketing
(X3) secara parsial memiliki pengaruh tidak signifikan dan Influencer ( X1 ),
Kemudahan Transaksi ( X2), dan Affiliate marketing ( X3') berpengaruh signifikan.
Secara berurutan koefeisien regresi linier berganda 24.5 % untuk variabel X1, 16.6 %
untuk variabel X2, dan 47.7 % untuk variabel X3. Variabel X3 memiliki pengaruh
terbesar 47.7% terhadap peningkatan pada Keputusan Pemilihan Toko (Y) dan variabel
X2 memiliki pengaruh paling sedikit pada variabel Y. Variabel influencer (X1)
Influencer sesuai jaman dan kategori influencer berdasarkan pengikut, Variabel
kemudahan transaksi (X2) toko online melengkapi dengan berbagai fitur menunjang
berbagai kebutuhan ataupun keadaan konsumen, dan Variabel Affiliate marketing (X3)
menggunakan strategi yang luwes dan mudah menyesuaikan diri.

Kata Kunci : Toko Online, influence, Affiliate marketing.



ABSTRACT

The development of online stores in Indonesia is getting faster, but every online store
15 having difficulty getting loyal customers. The research amms to partially and
simultaneously determine the influence of influencers, ease of transactions and affiliate
marketing on online shop selection decisions and draw interpretations and suggestions
for using variables. Research methods include field and literature studies. Data analvsis
implemented Validity Test, Reliability Test, Classic Assumption Test, Processing in
Multiple Linear Regression, T-Test and F Test. The research shows that the influencer
variable (X1) has a significant influence. The transaction ease variable (X2) partially
has an insignificant influence while the affiliate marketing variable (X3) partially has
an msignificant influence. Influencers (X1), ease of transactions (X2), and affiliate
marketing (X3) have asignificant effect. The multiple linear regression coefficients are
24 5% for variable X1, 16.6% for variable X2 and 47 7% for variable X3 respectively.
Variable X3 has the greatest influence of 47 7% on increasing Store Selection
Decisions (Y) and variable X2 has the least influence on variable ¥. The influencer
wvariable (X1) Influencer according to the era and category of the influencer based on
followers, the Transaction ease variable (X2) online shop is equipped with various
features to support various consumer needs or circumstances, and the Affiliate
marketing variable (3{3) uzes a flexible and easy strategy to adapt.

Keywords: Online Shop, Influence, Affiliate Marketing
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