62

DAFTAR PUSTAKA

Bala, M., & Verma, D. (2018). A critical review of digital marketing. M. Bala, D.
Verma (2018). A Critical Review of Digital Marketing. International Journal
of Management, IT & Engineering, 8(10), 321-339.

Batra, R., & Keller, K. L. (2016). Integrating marketing communications: New
findings, new lessons, and new ideas. Journal of marketing, 80(6), 122-145.

Belch, G. E., & Belch, M. A. (2018). Advertising and promotion: An integrated
marketing communications perspective. mcgraw-hill.

Bogdan, R., & Taylor, S. J. (1990). Looking at the bright side: A positive approach
to qualitative policy and evaluation research. Qualitative sociology, 13(2),
183-92.

Camilleri, M. A., & Camilleri, M. A. (2018). Integrated marketing communications
(pp. 85-103). Springer International Publishing.

Castells, M., Fernandez-Ardevol; M., Qiu, J.. L., & Sey, A. (2009). Mobile
communication and society:-A global perspective. Mit Press.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing. Pearson uk.

Chu, S. C., & Kim, Y:«(2011). Determinants of consumer engagement in electronic
word-of-mouth (eWOM) insocial networking sites. International journal of
Advertising, 30(1), 47-75.

De Bruyn, A., & Lilien, G. L. (2008). A multi-stage model of word-of-mouth
influence through viral marketing. International journal of research in
marketing, 25(3), 151-163.

Etikan, I., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience
sampling and purposive sampling. American journal of theoretical and
applied statistics, 5(1), 1-4.

Firmansyah, M. A. (2019). Pemasaran: dasar dan konsep. Penerbit Qiara Media.

Garrod, B., & Fyall, A. (2017). Collaborative destination marketing at the local
level: Benefits bundling and the changing role of the local tourism association.
Current Issues in Tourism, 20(7), 668-690.

Graci, S. (2020). Collaboration and partnership development for sustainable
tourism. In Tourism and Sustainable Development Goals (pp. 232-249).
Routledge.

Hanna, R., Rohm, A., & Crittenden, V. L. (2011). We’re all connected: The power
of the social media ecosystem. Business horizons, 54(3), 265-273.

Hays, S., Page, S. J., & Buhalis, D. (2013). Social media as a destination marketing
tool: its use by national tourism organisations. Current issues in Tourism,
16(3), 211-239.

Hendra, T., & Musliadi, P. (2019). Prinsip Dan Unsur-Unsur Komunikasi Dalam
Prespektif Al-Quran. Wardah, 20(2), 12-31.

Hernandez-Mogollén, J. M., Folgado-Fernandez, J. A., & Duarte, P. A. O. (2014).
Event tourism analysis and state of the art. European journal of tourism,
hospitality and recreation, 5(2), 83-102.

Indrapura, P. F. S., & Fadli, U. M. D. (2023). Analisis strategi digital marketing di
perusahaan Cipta Grafika. Jurnal Economina, 2(8), 1970-1978.



63

Isdarmanto, 1. (2020). Strategi Branding Pengembangan Industri Pariwisata 4.0
melalui Kompetitif Multimedia di Era Digital. Journal of Tourism and
Creativity, 4(1), 1-20.

ISoraite, M. (2016). Marketing mix theoretical aspects. International Journal of
Research-Granthaalayah, 4(6), 25-37.

Kern, F. G. (2018). The trials and tribulations of applied triangulation: Weighing
different data sources. Journal of Mixed Methods Research, 12(2), 166-181.

Kim, H., Sefcik, J. S., & Bradway, C. (2017). Characteristics of qualitative
descriptive studies: A systematic review. Research in nursing &
health, 40(1), 23-42.

Kitchen, P. J., & Burgmann, I. (2010). Integrated marketing communication. Wiley
international encyclopedia of marketing.

Koerniawati, F. T. (2022). Destinasi Wisata, Sumber Daya Manusia Pariwisata Dan
Pariwisata Berkelanjutan. Siwayang Journal: Publikasi Ilmiah Bidang
Pariwisata, Kebudayaan; Dan Antropologi, 1(1), 39-50.

Kotler, P. & Keller, L.K. (2016). Marketing Management. Pearson Education.
Fifteenth Edition.

Kotler, P., & Keller, K. L. (2007). Manajemen pemasaran edisi kedua belas jilid 1.
Penerbit: PT. Indeks. Jakarta.

Kotler, P., & Keller, K. L. (2016)."Marketing'Management (15th ed.). New Jersey:
Pearson Education.

Kusumasari, R. N., & Afrilia, A. (2020). Strategi Komunikasi Pemasaran Terpadu
J&C Cookies Bandumg Dalam Meningkatkan Penjualan. Jurnal Sains
Manajemen, 2(1), 97-103.

Mardiyanto, D., & Giarti, G. (2019).- Analisis Strategi-Komunikasi Pemasaran
(Studi Kasus Strategi Komunikasi Pemasaran Merchandise di Kedai Digital 8
Solo). Jurnal llmiah Edunomika, 3(01), 60-66.

Miles, M. B.; & Huberman, A. M. (1992). Analisis-Data Kualitatif, penerjamah
Tjerjeprohidi. Jakarta: Ul Press

Mulyana, D. (2002). llmu komunikasi suatu pengantar. Remaja Rosdakarya.

Mulyansyah, G. T., & Sulistyowati, R. (2021). Pengaruh digital marketing berbasis
sosial media terhadap keputusan pembelian kuliner di kawasan G-Walk
Surabaya. Jurnal Pendidikan Tata Niaga (JPTN), 9(1), 1097-1103.

Namugenyi, C., Nimmagadda, S. L., & Reiners, T. (2019). Design of a SWOT
analysis model and its evaluation in diverse digital business ecosystem
contexts. Procedia Computer Science, 159, 1145-1154.

Nath, P., Nachiappan, S., & Ramanathan, R. (2010). The impact of marketing
capability, operations capability and diversification strategy on performance:
A resource-based view. Industrial Marketing Management, 39(2), 317-329.

Nurhajati, N. (2018). Dampak Pengembangan Desa Wisata Terhadap Peningkatan
Kesejahteraan Masyarakat (studi di desa mulyosari kecamatan pagerwojo
kabupaten tulungagung). Publiciana, 11(1), 1-13.

Palattella, M. R., Dohler, M., Grieco, A., Rizzo, G., Torsner, J., Engel, T., & Ladid,
L. (2016). Internet of things in the 5G era: Enablers, architecture, and business
models. IEEE journal on selected areas in communications, 34(3), 510-527.



64

Pine, B. J., & Gilmore, J. H. (1998). Welcome to the experience economy (Vol. 76,
No. 4, pp. 97-105). Cambridge, MA, USA: Harvard Business Review Press.

Porcu, L., del Barrio-Garcia, S., & Kitchen, P. J. (2012). How Integrated Marketing
Communications (IMC) works? A theoretical review and an analysis of its
main drivers and effects. Communication & Society, 25(1), 313-348.

Purwanti, N. D. (2014). Pengaruh jumlah kunjungan wisatawan terhadap
pendapatan asli daerah kabupaten mojokerto tahun 2006-2013. Jurnal
Pendidikan Ekonomi (JUPE), 2(3), 1-12.

Rajhans, K. (2018). Effective communication management: A key to stakeholder
relationship management in project-based organizations. IUP Journal of Soft
Skills, 12(4), 47-66.

Roudhonah. (2007). llmu Komunikasi. UIN Jakarta.

Saliu, H. (2020). Public Diplomacy and Related Concepts from the Perspective of
Lasswell’s Communication Model. Jahr—European Journal of Bioethics,
11(2), 357-376.

Sapienza, Z. S., lyer, N., & Veenstra, A. S. (2018). Reading Lasswell's model of
communication backward: Three scholarly misconceptions. In Advances in
Foundational Mass Communication Theories (pp.'38-61). Routledge.

Schmitt, B. (1999). Experiential-marketing. Journal of marketing management,
15(1-3), 53-67.

Scholl, B. J. (2001)..Objects and attention: The state of the art. Cognition, 80(1-2),
1-46.

Serié, M., Ozreti¢-Dosen, D., & Skare, V. (2020). How can perceived consistency
in _marketing communications influence customer—brand relationship
outcomes?. European Management Journal, 38(2),335-343.

Siagian, A. O., & Cahyono, Y. (2021). Strategi pemulihan pemasaran UMKM di
masa pandemi COVID-19 pada sektor ekonomi kreatif. Jurnal Teknologi Dan
Sistem Informasi Bisnis, 3(1), 206-217.

Situmorang, S. H., Mulyono, H.; & Berampu, L. T. (2018). Peran dan Manfaat
Sosial Media Marketing bagi Usaha Kecil. Asian Journal of Entrepreneurship
and Family Business, 1(2), 77-84.

Sudiarta, I. N., Suardana, I. W., & Ariana, N. (2014). Persaingan Daya Tarik
Pariwisata Bali Suatu Kajian Konseptual Dan Empiris. Jurnal Perhotelan dan
Pariwisata, 4(1), 1-13.

Sugiyono. (2016). Metode Penelitian Kunatitatif Kualitatif dan R&D. Alfabeta,
Bandung.

Tangkudung, A. G. D., Rante, J. Z., Pakpahan, M., Putri, A., Puteri, A., Pribadi, D.,
... & Bassuni, W. (2024). Inovasi Bisnis Pariwisata Indonesia Pasca Pandemi
Covid-19. Jurnal Pendidikan Tambusai, 8(1), 657-667.

Thurmond, V. A. (2001). The point of triangulation. Journal of nursing
scholarship, 33(3), 253-258.

Tuten, T. L. (2023). Social media marketing. Sage publications limited.

Wardhana, A., Kharisma, B., & Stevani, M. (2019). Dampak sektor pariwisata
terhadap pertumbuhan ekonomi (TLG hipotesis, studi kasus: 8 negara
ASEAN). E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 8(10), 1193-
1208.



65

Widowati, I., Riany, D. A., Andrianto, F., & Suhartini, S. (2022). Analisis swot
untuk pengembangan bisnis kuliner (Studi kasus pada UMKM papat sodara
food Purwakarta). Jurnal Teknologika, 12(1), 146-156.




