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RINGKASAN

Calumdrink.studio adalah brand fashion bertema street culture yang
menggabungkan filosofi dan makna tersirat dari fenomena kehidupan dalam
masyarakat ke dalam pakaian. Brand ini berfokus pada ekspresi visual yang
mendalam dan reflektif dalam desainnya. Filosofi kuat, tapi kurang promosi,
membuat brand belum dikenal luas. Mengisi kekosongan di Sukoharjo, tapi kalah
pamor dari brand Solo seperti RownDivision & Steeze.ltd. Desain menarik,
namun rilis produk jarang, menurunkan minat konsumen. Branding "beast™ sangat
berpotensi, tapi kurang aktif di media sosial, menyebabkan interaksi minim.
Calumdrink.studio adalah menciptakan pakaian streetwear yang tidak hanya
menarik secara visual tetapi juga memiliki narasi mendalam terkait fenomena
sosial dan kehidupan masyarakat. Brand ini ingin menjadi medium ekspresi bagi
individu yang ingin menyampaikan pesan melalui pakaian yang mereka kenakan.
Metode perancangan Calumdrink.studio dimulai dengan riset fenomena sosial
melalui observasi, literatur, dan wawancara, lalu dikembangkan menjadi konsep
desain dengan nilai filosofi yang kuat. Konsep ini divisualisasikan dalam bentuk
grafis, tipografi, atau ilustrasi, kemudian diproduksi menggunakan material
berkualitas dan berkelanjutan. Produk yang telah jadi didistribusikan dan
dipromosikan melalui media digital serta komunitas street culture untuk
membangun keterlibatan dan daya tarik brand. Calumdrink.studio berhasil
menciptakan koleksi pakaian yang tidak hanya berfungsi sebagai fashion
statement, tetapi juga sebagai sarana komunikasi ide dan refleksi sosial. Dengan
pendekatan filosofis yang kuat, brand ini mendapatkan tempat di kalangan pecinta
streetwear yang mencari lebih dari sekadar gaya, melainkan makna di balik setiap
desain yang mereka kenakan.

Kata Kunci : Clothing, Brand, Visual Branding, Brand Calumdrink.studio
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ABSTRACT

Calumdrink.studio is a street culture themed fashion brand that combines
philosophy and implied meaning from the phenomena of people's lives
into clothing. This brand focuses on deep and reflective visual expression
in its designs. The lack of promotion by Calumdrink.studio makes the
brand not widely known even though it has a strong philosophy.
Calumdrink.studio is still less competitive with brands in Solo, such as
RownDivision & Steeze.ltd. It has an attractive design but rarely releases
products so makes reducing consumer interest. The existence of "beast"
branding has potential, but it is less active on social media and resulting in
minimal interaction. Calumdrink.studio creates streetwear clothing that is
not only visually appealing but also has a deep narrative related to social
phenomena and people’s lives. This brand becomes a medium of expression
for individuals who want to convey messages through clothing.
Calumdrink.studio's design method includes researching social phenomena
through observation, literature, and interviews. Furthermore, this method
is developed into a design concept with a strong philosophical value. This
concept is visualized in the form of graphics, typography, or illustrations
and is produced using quality as well as sustainable materials. The finished
product is distributed and promoted through digital media and street
culture  communities to build brand engagement and appeal.
Calumdrink.studio has succeeded in creating a clothing collection that not
only functions as a fashion statement but also as a means of communicating
ideas and social reflection. With a strong philosophical approach, this
brand has significant value among streetwear lovers through the meaning
behind each design.

Keywords: Clothing, Brand, Visual Branding, Brand Calumdrink.studio
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