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RINGKASAN

Perkembangan teknologi informasi di Indonesia memudahkan akses informasi dan
komunikasi, baik di dalam maupun luar negeri. Keberadaan website yang
fungsional dan menarik menjadi elemen penting dalam strategi pemasaran dan
operasional perusahaan di berbagai bidang, termasuk industri penyiaran dan
produksi media. Website tidak hanya berfungsi sebagai media informasi, tetapi juga
sebagai alat untuk memperkuat brand dan membangun hubungan dengan klien.
Industri kreatif di Kota Surakarta memiliki potensi besar untuk berkembang karena
kekayaan budaya dan sumber daya manusia yang kreatif. Proses perancangan
website untuk Cv. Ekokapti Creative Production dilakukan melalui tahapan yang
meliputi Ide/gagasan, Observasi, Brief, Braintrorming, creative Brief, Desain,
evaluasi. Website yang dihasilkan memiliki tampilan responsif, user-friendly, serta
menampilkan informasi layanan secara jelas dan menarik. Elemen desain seperti
galeri portofolio, video interaktif, dan navigasi intuitif diterapkan untuk
meningkatkan daya tarik visual serta pengalaman pengguna. Dengan konsep yang
estetis dan fungsional, website ini tidak hanya menjadi sarana promosi, tetapi juga
memperkuat identitas brand Cv. Ekokapti Creative Production di industri kreatif.

Kata Kunci: Perancangan, Website, Branding, Promosi, Industri Kreatif.
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ABSTRAK

The development of information technology in Indonesia facilitates access to
information and communication, both domestically and abroad. The existence of a
functional and attractive website is an essential element in the marketing and
operational strategies of various companies such as the broadcasting industry and
media production. The website functions not only as an information medium but
also as a tool to strengthen the brand and build relationships with clients. The
creative industry in Surakarta has great potential to develop due to its rich culture
and creative human resources. The website design process for Cv. Ekokapti
Creative Production is structured through the stages of Idea/Concept, Observation,
Brief, Brainstorming, Creative Brief, Design, and Evaluation. The resulting website
has a responsive, user- friendly appearance and displays service information
clearly and attractively. Design elements such as portfolio galleries, interactive
videos, and intuitive navigation are applied to enhance visual appeal and user
experience. With an aesthetic and functional concept, this website is not only a
means of promotion but also strengthens the brand identity of Cv. Ekokapti Creative
Production in the creative industry.

Keywords: Design, Website, Branding, Promotion, Creative Industry
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