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PUBLIC RELATIONS STRATEGY OF SMA BATIK 1
SURAKARTA IN PROMOTING THE EXCELLENT PROGRAM
(INTERNATIONAL CLASS)

Nabila Rizky Grhadhika
NIM. 2021071010

ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi humas SMA Batik 1 Surakarta dalam
mempromosikan program unggulan Kelas Internasional. Metode penelitian yang
digunakan adalah metode kualitatif dengan pendekatan deskriptif. Data diperoleh melalui
wawancara, observasi, kuesioner, dan dokumentasi. Penelitian ini menggunakan
pendekatan teori strategi komunikasi Kotler (Push Strategy, Pull Strategy, dan Pass
strategy), brand awareness dan analisis SWOT. Berdasarkan hasil analisis data yang sudah
dilakukan, penelitian menunjukkan bahwa strategi komunikasi yang dilakukan oleh Humas
SMA Batik 1 Surakarta berhasil meningkatkan brand awareness program Kelas
Internasional di kalangan masyarakat. Keberhasilan ini didukung oleh penggunaan media
sosial, kerjasama dengan institusi luar negeri, dan program-program inovatif untuk menarik
minat siswa. Penelitian ini menemukan beberapa kekurangan dalam strategi komunikasi
yang diterapkan. Pada Pull Strategy, pemanfaatan media sosial seperti TikTok masih
kurang optimal, sehingga jangkauan promosi menjadi terbatas. Pada Push Strategy,
fasilitas unggulan yang disediakan belum sepenuhnya dimanfaatkan secara merata oleh
mahasiswa. Sedangkan pada Pass strategy, kerja sama dengan institusi luar sudah

dilakukan, namun keberlanjutan dan dampak nyatanya masih perlu dievaluasi lebih lanjut.

Kata kunci: Strategi Humas, Kelas Internasional, Promosi, Brand awareness, SMA Batik

1 Surakarta.

X1V



PUBLIC RELATIONS STRATEGY OF SMA BATIK 1
SURAKARTA IN PROMOTING THE EXCELLENT PROGRAM
(INTERNATIONAL CLASS)

Nabila Rizky Grhadhika
NIM. 2021071010

ABSTRACT

This study aims to analyse the public relations strategy of SMA (Senior High School) Batik 1
Surakarta in promoting its excellent international class program. The research method used a
qualitative method with a descriptive approach. Data were obtained through interviews,
observations, questionnaires, and documentation. Data analysis was carried out using Kotler's
communication strategy theory (Push Strategy, Pull Strategy, and Pass strategy), brand
awareness and SWOT analysis. The results show that the communication strategy
implemented by the Public Relations department of SMA Batik 1 Surakarta was successful in
increasing brand awareness of the international class among the public. This success is
supported by the use of social media, collaboration with foreign institutions, and innovative
programs to attract student interest. This study also finds several shortcomings in the
communication strategy implemented. In the Pull Strategy, the use of social media such as
TikTok is still less than optimal, so the reach of the promotion is limited. In the Push
Strategy, the excellent facilities provided have not been utilised evenly by all students.
Meanwhile, in the Pass strategy, cooperation with external institutions has been implemented,
but the sustainability and impact still need to be evaluated.

Keywords: Public Relations Strategy, International Class, Promotion, Brand Awareness,
SMA Batik 1 Surakarta.
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