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ABSTRAK 
 

NUR’AINI PURWANINGSIH, 2021071014, MODEL KOMUNIKASI 

HUMAS TERMINAL TIRTONADI SURAKARTA DALAM PENYEBARAN 

INFORMASI PROGRAM EDUTRIP PADA PERIODE 25 JULI 2024 - 25 

MEI 2025, Skripsi, Prodi Ilmu Komunikasi, Fakultas Sosial, Humaniora dan Seni, 

Universitas Sahid Surakarta, 2025 

 

Komunikasi memegang peranan penting dalam sektor publik, terutama dalam 

menyampaikan informasi transportasi. Terminal Tirtonadi Surakarta, sebagai pusat 

transportasi utama di Jawa Tengah, bertanggung jawab menyediakan informasi 

akurat, salah satu programnya, Edutrip. Penelitian ini bertujuan untuk menganalisis 

penerapan model komunikasi Grunig dan Hunt dalam penyebaran informasi 

program Edutrip pada periode 25 Juli 2024 - 25 Mei 2025. Pendekatan yang 

digunakan adalah kualitatif deskriptif. Data dikumpulkan melalui wawancara, 

observasi, dan dokumentasi. Analisis data dilakukan melalui reduksi data, 

penyajian data, dan penarikan kesimpulan. Hasil penelitian menunjukkan bahwa 

Humas Terminal Tirtonadi menerapkan keempat model komunikasi Grunig dan 

Hunt, dengan model Two-Way Symmetric sebagai yang dominan. Analisis SWOT 

menunjukkan kekuatan utama pada pendekatan partisipatif dan pencitraan positif 

terminal sebagai pusat edukasi transportasi, meskipun ada tantangan seperti 

keterbatasan akses digital. Keberhasilan program Edutrip bergantung pada 

penerapan komunikasi yang informatif, partisipatif, dan responsif, untuk 

memperkuat citra Terminal Tirtonadi sebagai ruang edukatif yang mendukung 

literasi transportasi publik di era digital. 

 

Kata Kunci: Model Komunikasi Grunig dan Hunt, Edutrip, Terminal Tirtonadi 
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ABSTRACT 
  

NUR'AINI PURWANINGSIH, 2021071014, PUBLIC RELATIONS 

COMMUNICATION MODEL OF TIRTONADI TERMINAL 

SURAKARTA, IN DISSEMINATION OF EDUTRIP PROGRAM 

INFORMATION FROM JULY 25, 2024 - MAY 25, 2025, Thesis, 

Communication Department, Faculty of Social, Humanities, and Arts, Sahid 

Surakarta University, 2025  

  

Communication plays a crucial role in the public sector, particularly in conveying 

transportation information. Tirtonadi Terminal, Surakarta, as a major transportation 

hub in Central Java, is responsible for providing accurate information through one 

of its programs, Edutrip. This study aims to analyze the application of the Grunig 

and Hunt communication model in disseminating information about the Edutrip 

program from July 25, 2024 to May 25, 2025. The approach used was descriptive 

qualitative. Data were collected through interviews, observation, and 

documentation. Data analysis used data reduction, data presentation, and 

conclusion drawing. The research results show that Tirtonadi Terminal Public 

Relations applies all four Grunig and Hunt communication models, with the Two-

Way Symmetric model being the dominant one. A SWOT analysis reveals key 

strengths in the participatory approach and positive image of the terminal as a 

transportation education center, despite challenges such as limited digital access. 

The success of the Edutrip program depends on the implementation of informative, 

participatory, and responsive communication to strengthen Tirtonadi Terminal's 

image as an educational space that supports public transportation literacy in the 

digital age.  

  

Keywords: Grunig and Hunt Communication Models, Edutrip, Tirtonadi  

Terminal  

 

          

 


