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RINGKASAN

Tugas akhir ini mengangkat tema desain User Interface (Ul) dan User Experience (UX)
layanan persewaan alat gunung We Adventure Surakarta. Sistem pemesanan
konvensional We Adventure saat ini menghadapi kendala berupa ketidakpuasan
pelanggan akibat keterbatasan informasi ketersediaan barang dan antrian panjang. Hal
tersebut menimbulkan urgensi untuk membuat menu digital berbasis UlI/UX yang dapat
diakses dimana saja dan kapan saja. Tujuan dari tugas akhir ini adalah menciptakan
desain UI/UX yang tepat untuk layanan persewaan alat pendakian gunung We
Adventure. Desain ini dirancang sebagai acuan bagi We Adventure dalam pemrosesan
pemesanan, serta mendukung keberlanjutan dan daya saing We Adventure di pasar
yang kompetitif. Desain UI/UX We Adventure dibuat dengan metode design thinking
yang meliputi tahap empati, definisi masalah, ideasi, dan pembuatan prototipe. Hasil
dari desain UI/UX layanan persewaan alat gunung We Adventure Surakarta diharapkan
dapat meningkatkan kualitas layanan We Adventure dan menawarkan desain yang
ramah pengguna serta memperkuat branding.

Kata kunci: Desain, Persewaan, User Interface (Ul), User Experience (UX), We
Adventure.
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ABSTRACT

This final project addresses the User Interface (Ul) and User Experience (UX)
design for the We Adventure Surakarta mountaineering equipment rental service.
We Adventure's current conventional booking system faces challenges in the form of
customer dissatisfaction due to limited availability information and long queues.
This situation has created an urgent need to create a Ul/UX-based digital menu that
can be accessed anywhere and anytime. The objective of the final project is to create
an appropriate UI/UX design for the We Adventure mountaineering equipment
rental service. This design serves as a reference for We Adventure's order
processing and supports its sustainability and competitiveness in a competitive
market. The We Adventure UI/UX design was created using the design thinking
method, which includes stages of empathy, problem definition, ideation, and
prototyping. The resulting UI/UX design for the We Adventure Surakarta
mountaineering equipment rental service is expected to improve the quality of its
services, offer a user-friendly experience, and strengthen its brand.

Keywords: Design, Rental, User Interface (Ul), User Experience (UX), We Adventure
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