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ABSTRAK

PENGARUH KUALITAS PRODUK, DESAIN PRODUK, SOCIAL MEDIA
MARKETING DAN PERSEPSI HARGA TERHADAP KEPUTUSAN
PEMBELIAN BATIK DOMAS
DI KOTA SURAKARTA

Claudia Ipara Riswardini 2021081019
Program Studi Administrasi Bisnis, Fakultas Sosial, Humaniora dan Seni
Umversitas Sahid Surakarta

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, desain produk,
social media marketing, dan persepsi harga terhadap keputusan pembelian Batik Domas
di Kota Surakarta. Penclitian ini menggunakan metode kuantitatif dengan sampel
sebanyak 100 responden yang diperoleh melalui teknik nonprobability sampling dengan
pendekatan convenience sampling. Data primer dikumpulkan melalui kuesioner berbasis
Google Forms dengan skala Likert 1-5. Seluruh data diolah dan dianalisis menggunakan
perangkat lunak IBM SPSS Statistics 25, melalur uj1 validitas, rehabilitas, uj1 asumsi
klasik, serta analisis regresi linier berganda. Hasil penelitian menunjukkan bahwa secara
parsial variabel desain produk dan social media marketing berpengaruh signifikan
terhadap keputusan pembelian, sedangkan kualitas produk dan persepsi harga tidak
berpengaruh signifikan. Secara simultan, keempat variabel independen berpengaruh
signifikan terhadap keputusan pembelian dengan nilai F hitung 35,177 > F tabel 2,47 dan
nilai koefisien determinasi sebesar 58%. Temuan ini menegaskan pentingnya strategi
desain dan pemasaran digital dalam meningkatkan keputusan pembelian pada industri
batik lokal. Implikasi penelitian ini dapat menjadi dasar pengembangan strategi
pemasaran dan inovasi produk bagi pelaku usaha batik, serta membuka peluang bagi
penelitian selanjutnya untuk menambahkan variabel lain di luar model penelitian ini.

Kata Kunci: Kualitas Produk; Desain Produk; Social Media Marketing; Persepsi Harga:
Keputusan Pembelian
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ABSTRACT

THE EFFECT OF PRODUCT QUALITY, PRODUCT DESIGN, SOCIAL
MEDIA MARKETING, AND PRICE PERCEPTION ON
DOMAS BATIK PURCHASE DECISIONS

IN SURAKARTA

Claudia Ipara Riswardini 2021081019
Business Administration Department, Faculty of Social, Humanities, and Arts

Sahid SurakartaUniversity

This study aims to analyze the influence of product quality, product design, social
media marketing, and price perception on Domas Batik purchasing decisions in
Surakarta. This study used a quantitative method with a sample of 100 respondents
obtained through a nonprobability sampling technique with a convenience sampling.
Primary data were collected through a Google Forms-based questionnaire with a Likert
scale of 1-5. All data were processed and analyzed using IBM SPSS Statistics 25
software, through validity and reliability tests, classical assumption tests, and multiple
linear regression analysis. The results indicate that product design and social media
marketing partially significantly influence purchasing decisions, while product quality
and price perception do not. Simultaneously, all four independent variables
significantly influence purchasing decisions, with a calculated F-value of 35.177 > F-
table 2.47, a significance value of 0.000 < 0.05, and a coefficient of determination of
58%. These findings emphasize the importance of design and digital marketing
strategies 1n 1mproving purchasing decisions in the local batik industry. The
implications of this study can serve as a basis for developing marketing strategies and
product innovations for batik entrepreneurs and open opportunities for further research
to incorporate additional variables beyond the current research model.

Keywords: Product Quality; Product Design; Social Media Marketing; Price
Perception; Purchase Decision
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