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ABSTRAK

Komunikasi publik dalam pencegahan penyalahgunaan narkotika menghadapi
tantangan besar di era digital, khususnya dalam menjangkau generasi muda yang
akrab dengan media sosial dan pengaruh sebaya. Penelitian ini bertujuan
menganalisis strategi komunikasi Badan Narkotika Nasional (BNN) Kota Surakarta
dalam menyosialisasikan Program Pencegahan, Pemberantasan, Penyalahgunaan, dan
Peredaran Gelap Narkotika (P4GN). Penelitian ini menggunakan pendekatan
deskriptif kualitatif dengan pengumpulan data melalui wawancara mendalam bersama
humas BNN Kota Surakarta dan dokumentasi program. Analisis data dilakukan
dengan teknik content analysis serta uji validitas menggunakan triangulasi sumber
dan metode. Hasil penelitian menunjukkan bahwa strategi komunikasi BNN
Surakarta meliputi segmentasi audiens berdasarkan usia dan tingkat pendidikan,
pemanfaatan media digital seperti Instagram dan TikTok, serta keterlibatan figur
publik lokal dan komunitas pemuda. Pendekatan berbasis peer group dan micro-
influencer terbukti lebih efektif dibandingkan pola top-down, meskipun keterbatasan
anggaran dan cepatnya arus informasi digital masih menjadi hambatan. Temuan ini
menegaskan bahwa strategi komunikasi persuasif, partisipatif, dan adaptif terhadap
kultur generasi muda merupakan kunci dalam memperkuat kampanye P4GN.
Penelitian ini berkontribusi pada pengembangan kajian komunikasi publik dan
kampanye sosial, sekaligus memberikan rekomendasi praktis bagi BNN untuk
meningkatkan keberhasilan program anti-narkotika.

Kata kunci: strategi komunikasi, BNN Surakarta, P4GN, generasi muda, media

digital
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ABSTRACT

ITham Yoga Pratama, 2021071009, Communication Strategy of the Surakarta
National Narcotics Agency (BNN) in the Social Campaign of Pencegahan
Pemberantasan Penyalagunaan dan Peredaran Gelap Narkotika (P4GN)
Among Youth, Undergraduate Thesis, Communication Department, Faculty of
Social, Humanities, and Arts, Sahid Surakarta University, 2025.

Public communication in preventing drug abuse faces significant challenges
in the digital era, particularly in reaching the younger generation who are
familiar with social media and peer influence. This study aims to analyze the
communication strategy of the Surakarta National Narcotics Agency (BNN) in
promoting the Drug Abuse Prevention, Eradication, and Illicit Trafficking
Program (P4GN). This study used a qualitative descriptive approach,
collecting data through in-depth interviews with the BNN Surakarta public
relations officer and program documentation. Data analysis used content
analysis techniques, and validity testing used source and method triangulation.
The research results show that the Surakarta National Narcotics Agency
(BNN)'s communication strategy includes audience segmentation based on
age and education level, the use of digital media such as Instagram and
TikTok, and the involvement of local public figures and youth communities.
Peer-group and micro-influencer-based approaches have proven more
effective than top-down approaches, although budget constraints and the rapid
flow of digital information remain obstacles. These findings confirm that
persuasive, participatory, and youth-focused communication strategies are the
main elements to strengthening the PAGN campaign. This research contributes
to the development of public communication and social campaign studies as
well as provides practical recommendations for the BNN to improve the
success of its anti- narcotics program.

Keywords: Communication Strategy, Surakarta BNN, P4GN, Youth, Digital
Media
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