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ABSTRAK

PENGARUH DIGERENSIASI PRODUK, RATING CUSTOMER, DAN
CONTENT MARKETING TERHADAP KEPUTUSAN PEMBELIAN
PRODUK ADEEVA GALLERY

Fisca Larasati
NIM.2019081010

Program Studi Administrasi Bisnis: Fakultas Sosial, Humaniora Dan Seni
Universitas Sahid Surakarta

Penelitian ini bertujuan untuk mengetahui diferensiasi produk, rating
customer, dan content marketing terhadap keputusan pembelian. Jenis penelitian ini
adalah deskriptif kuantitatif dengan data penelitian yang diperoleh melalui
kuesioner. Populasi dalam penelitian ini beberapa customer Adeeva Gallery dan
teknik pengambilan sampel dengan metode probability sampling dengan jumlah
sampel sebanyak 150 customer. Berdasarkan hasil uji simultan (uji F) diperoleh
nilai Fhitung > Frabel yaitu 30,496 > 3,057 dengan nilai signifikansi 0,000 < 0,05
sehingga dapat disimpulkan variabel diferensiasi produk, rating customer, dan
content marketing mempunyai pengaruh terhadap keputusan pembelian produk
Adeeva Gallery di shopee. Sedangkan hasil uji parsial (uji t) menunjukkan bahwa
kualitas produk diperoleh hasil nilai thiung > tuabel yaitu 3,717 > 1,976 dengan nilai
signifikansi 0,000 < 0,05 sehingga dapat disimpulkan variabel diferensiasi produk
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian
produk Adeeva Gallery di shopee, dan variabel rating customer secara parsial
diperoleh hasil nilai thiwng > tiavel yaitu 2,609 > 1,976 dengan nilai signifikansi 0,010
< 0,05 sehingga dapat disimpulkan bahwa variabel rating customer secara parsial
berpengaruh signifikan terhadap keputusan pembelian produk Adeeva Gallery di
shopee. Sedangkan variabel content marketing diperoleh hasil nilai thiwung < ttabel
yaitu 3,594 < 1,976 dengan nilai signifikansi 0,000 < 0,05 sehingga dapat
disimpulkan bahwa variabel content marketing secara parsial berpengaruh
signifikan terhadap keputusan pembelian produk Adeeva Gallery di shopee. Nilai
R2 sebesar 37,3%, sedangkan sisanya 62,3% dipengaruhi faktor lain yang tidak
diteliti dalam penelitian ini.

Kata Kunci: Diferensiasi Produk, Rating Customer, Content Marketing,
Adeeva Gallery



ABSTRACT
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This study aims to determine product differentiation, customer ratings, and content
marketing on purchasing decisions. This research is quantitative descriptive and
research data is obtained through questionnaires. The population were several
Adeeva Gallery customers and the sampling technique used the probability
sampling method with a sample of 150 customers. Based on the results of the
simultaneous test (F test), the value Fcount > Frable was obtained at 30.496> 3.057
with a significance value of 0.000 <0.05 so that it can be concluded that the
variables of product differentiation, customer ratings, and content marketing
influence purchasing decisions for Adeeva Gallery products on Shopee.
Meanwhile, the results of the partial test (t-test) show that the product quality
obtains the results of the teount value> tupie is 3.717> 1.976 with a significance value
of 0.000 <0.05 so that it can be concluded that the product differentiation variable
partially has a positive and significant effect on the decision to purchase Adeeva
Gallery products on Shopee. The customer rating variable partially obtains the
results value of the tcount > tuvle 1S 2.609> 1.976 with a significance value of
0.010<0.05 so that it can be concluded that the customer rating variable partially
has a significant effect on the decision to purchase Adeeva Gallery products on
Shopee. The content marketing variable obtained the results value of the tcount <ttable
is 3.594<1.976 with a significance value of 0.000 <0.05 so that it can be concluded
that the content marketing variable partially has a significant effect on the decision
to purchase Adeeva Gallery products on Shopee. The value of R2 is 37.3%, while
the remaining 61.5% is influenced by other factors not examined in this study.

Keywords: Product Differentiation, Customer Rating, Content Marketing, Adeeva
Gallery
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