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Abstract 

 

This study aims to determine the effect of lifestyle, product quality, and price 

perceptions on purchasing decisions for Iphone products in Central Java. This type of 

research is quantitative research. The population is the people of Central Java who use 

the iPhone. The sampling technique used a purposive sampling technique with a sample 

of 125 respondents. The results show that lifestyle, product quality, and price 

perceptions significantly affect Iphone product purchasing decisions. It can be seen 

from the Adjusted R Square value of 0.636, which means that the independent variable 

in explaining the dependent variable is 63.6% and the 36.7% is explained by other 

variables is not examined in this study. 
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