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ABSTRAK

Strategi IMC (Integrated Marketing Communication) Humas dalam Kegiatan
Universitas Pignatelli Triputra Surakarta, MUSTIKA PERWITA TITISARI
PEP.

Universitas Pignatelli Triputra melakukan penerapan strategi IMC dalam
kegiatan promosi. Tujuan dari penelitian ini menjelaskan penerapan strategi IMC
(Integerated Marketing Communication) Humas dalam kegiatan promosi
Universitas Pignatelli Triputra. Penelitian ini menggunakan metode deskriptif
kualitatif. Metode pengumpulan data yang dilakukan dengan observasi dan
wawancara.

Hasil penelitian menunjukkan bahwa Universitas Pignatelli Triputra sudah
melaksanakan 8 strategi IMC, yaitu iklan (advertising), promosi penjualan (sales
promotion), kegiatan dan pengalaman (events and experiences), hubungan
masyarakat (public relations), pemasaran langsung (direct marketing), pemasaran
interaktif (interactive marketing), pemasaran dari mulut ke mulut (word of mouth
marketing) dan penjualan personal (personal selling). Dalam analisis SWOT
ditunjukkan bahwa strategi iklan (advertising), kegiatan dan pengalaman (events
and experiences), hubungan masyarakat (public relations), pemasaran langsung
(direct marketing), dan penjualan personal (personal selling) efektif dalam
mempromosikan Universitas Pignatelli Triputra. Strategi promosi penjualan (sales
promotion), pemasaran interaktif (interactive marketing) dan pemasaran dari mulut
ke mulut (word of mouth marketing) belum cukup mampu mempromosikan
Universitas Pignatelli Triputra kepada masyarakat.

Kata kunci: IMC, Humas, SWOT, Universitas Pignatelli Triputa
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ASTRACT

Public Relations IMC (Integrated Marketing Communication) Strategy in the

Activities of Pignatelli Triputra University Surakarta, MUSTIKA PERWITA
TITISARI PEP. 2020072002.

Pignatelli Triputra University implements the IMC strategy in promotional
activities. The study aims to explain the implementation of the Public Relations
IMC (Integrated Marketing Communication) strategy in the promotion activities
of Pignatelli Triputra University. This study used a descriptive qualitative method.
Methods of data collection were carried out by observation and interviews.

The results showed that Pignatelli Triputra University had implemented 8
IMC strategies, namely advertising, sales promotion, events and experiences,
public relations, direct marketing, interactive marketing, and personal selling. The
SWOT analysis shows that the advertising, events and experiences, public
relations, direct marketing, and personal selling strategies effectively promote
Pignatelli Triputra University. Promotion sales strategies, interactive marketing

and word of mouth markting have not been sufficiently able to promote Pignatelli
Triputra University to the public.

Keywords: IMC, Public Relations, SWOT, Pignatelli Triputra University
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