
 

 

 

DAFTAR PUSTAKA 

 

A. Shimp, T. (2014). Komunikasi Pemasaran Terpadu dalam Periklanan dan 

Promosi. Salemba Empat. 

Assauri, S. (2004). Manajemen Pemasaran: Dasar. Konsep Dan Strategi Edisi. 

Burke, F. E. (1985). Risk Analysis and Decision Process 1. Risk Analysis, 5(3), 

253–256. https://doi.org/10.1111/j.1539-6924.1985.tb00177.x 

Chitty, W., Barker, N., & Shimp, T. A. (2008). Integrated Marketing 

Communications (2nd ed.). Cengage Learning. 

Cohen, E. (2004). Tourism and Gastronomy. Annals of Tourism Research, 31(3), 

731–733. https://doi.org/10.1016/j.annals.2003.12.014 

CUTLIP, S. M., Broom, G. M., Center, A. H., & Pohan, C. R. V. (2005). Effective 

public relations : merancang dan melaksanakan kegiatan kehumasan dengan 

sukses / Scott M. Cutlip, Allen H. Center, Glen M. Broom; alih bahasa, Ch. 

Renata V.H. Pohan. Indeks. 

Darmadi, H. (2014). Metode Penelitian Pendidikan Sosial. Alfabeta. 

DISKOPUMDAG. (2024). https://dpkukm.sukoharjokab.go.id/profil/struktur 

Effendy, O. U. (2003). Ilmu, Teori dan Filsafat Komunikasi. Citra Aditya Bakti. 

Hermawan, A. (2012). Komunikasi Pemasaran. Erlangga. 

Kitchen, P. J., & Burgmann, I. (2010). Integrated Marketing Communication. In 

Wiley International Encyclopedia of Marketing. Wiley. 

https://doi.org/10.1002/9781444316568.wiem04001 

Kotler, P. (2002). Manajemen Pemasaran (Millenium (2)). PT Prenhallindo. 

Kotler, P., & Keller. (2008). Manajemen Pemasaran (13(1)). Erlangga. 

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of 

the promotion mix. Business Horizons, 52(4), 357–365. 

https://doi.org/10.1016/j.bushor.2009.03.002 

Matson-Barkat, S., & Robert-Demontrond, P. (2018). Who’s on the tourists’ 

menu? Exploring the social significance of restaurant experiences for 

tourists. Tourism Management, 69, 566–578. 

https://doi.org/10.1016/j.tourman.2018.06.031 

Mulyana. (2010). Ilmu Komunikasi Suatu Pengantar (XIV). PT Remaja 

Rosdakarya. 



 

 

 

Ottenbacher, M. C., & Harrington, R. J. (2013). A Case Study of a Culinary 

Tourism Campaign in Germany. Journal of Hospitality & Tourism Research, 

37(1), 3–28. https://doi.org/10.1177/1096348011413593 

Percy, L. (2008). Strategic Integrated Marketing Communication: Theory and 

Practice. 

Peter, J. P., & JH Donelly, J. (2010). A Preferace to Marketing Management. Mc 

Graw Hill. 

Randall, E., & Sanjur, D. (1981). Food preferences—their conceptualization and 

relationship to consumption†. Ecology of Food and Nutrition, 11(3), 151–

161. https://doi.org/10.1080/03670244.1981.9990671 

Riadi, M. (2020). Analisis SWOT (Pengertian, Tujuan, Aspek, Kuadran dan 

Matriks). Analisis SWOT (Pengertian, Tujuan, Aspek, Kuadran dan Matriks) 

Sirakaya, E., & Woodside, A. G. (2005). Building and testing theories of decision 

making by travellers. Tourism Management, 26(6), 815–832. 

https://doi.org/10.1016/j.tourman.2004.05.004 

Subana, & Sudrajat. (2005). Dasar-Dasar Penelitian Ilmiah. Pustaka Setia. 

Sugiyono. (2010). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, Dan R&D. Alfabeta. 

Sumarwan, U., Johan, I. R., & Anindita, D. (2011). “Sikap, Preferensi, dan Niat 

Beli terhadap Produk Makanan Ringan pada Anak Usia Sekolah.” Jurnal 

Ilmu Keluarga Dan Konsumen, 4(1), 98–105. 

https://doi.org/10.24156/jikk.2011.4.1.98 

Tjiptono, F. (2008). Strategi Pemasaran (3rd ed.). Andi. 

Schultz, D.E. and Schultz, H.F. (2004), IMC the next generation: five steps for 

delivering value and measuring returns using marketing communication, 

McGraw-Hill. 

Mulyana, D. (2005). Ilmu Komunikasi Suatu Pengantar. Bandung: PT Remaja 

Fisher, B. Aurbey. (1990). Teori-Teori Komunikasi. Bandung: PT. Remaja 

Asmajasari, M. (1997). Studi Periklanan Dalam Perspektif Komunikasi 

Pemasaran. Malang: UMM Press 

Kitchen, P. J., & Burgmann, I. (2010). Integrated Marketing Communication. 

Wiley International Encyclopedia of Marketing. 

Swastha, B. (2002). Manajemen Pemasaran Edisi Kedua. Jakarta: Penerbit 

Liberty.  


