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ABSTRAK

Penelitian in1 mengulas strategi media sosial Instagram yang dikelola oleh
humas MTATV Surakarta. Dalam menyebarkan informasi, humas MTATV
memanfaatkan fitur Instagram berupa flyer, caption, reels, hashtag yang
mengundang opini publik dari penggunanya. Tujuan penelitian ini yaitu
mengetahui proses manajemen yang dilakukan humas MTATV dalam
menyebarkan informasi terkait gizi dengan memenubhi strategi yang dikemukakan
oleh Ruslan Rosady meliputi Strategi Operasional, Strategi Persuasif dan Edukatif,
Strategi Kerjasama, Strategi Koordinatif dan Integratif serta Strategi Tanggung
Jawab Sosial.

Penelitian ini menggunakan metode deskriptif kualitatif. Penelitian
deskriptif digunakan untuk mengumpulkan informasi mengenai subjek penelitian
serta menggambarkan seluruh kegiatan penelitian. Berdasarkan analisis yang sudah
dilakukan, penelitian ini sudah menerapkan lima unsur strategi humas Ruslan
Rosady. Penerapan strategi humas yang dilakukan humas MTATV dalam
menyebarkan informasi berupa flyer serta unggahan reels memiliki potensi yang
efektif meskipun perlu adanya peningkatan serta pengoptimalan penggunaan media
dalam menyampaikan ke masyarakat luas.

Kata Kunci : MTATV, Flyer, Humas, Instagram, Gizi, Strategi Komunikasi
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MTATV SURAKARTA'S PUBLIC RELATIONS COMMUNICATION
STRATEGY IN PROMOTING THE " SAATNYA WANITA BERBICARA
EPISODE SEHAT DAN GLZL " SHOW ON INSTAGRAM
JANUARY 2025 - JANUARY 2026

Bima Soultan llyas
2019071015

ABSTRACT

This study examines the Instagram social media strategy managed by MTATV
Surakarta's public relations department. To disseminate information, MTATV's public
relations department utilizes Instagram features such as flyers, captions, reels, and
hashtags, which elicit public opinion from its users. The study aims to determine
MTATV's public relations management process in disseminating nutrition-related
information by implementing the strategies proposed by Ruslan Rosady, including
operational strategy, persuasive and educational strategy, collaborative strategy,
coordination and integration strategy, and social responsibility strategy.

This study used a descriptive qualitative method. Descriptive research was used to
gather information about the research subjects and describe all research activities.
Based on the analysis, this study has implemented the five elements of Ruslan Rosady's
public relations strategy. MTATV's PR strategy, which involved disseminating
information through flyers and uploaded reels, has the potential to be effective.
However, improvements and optimization of media use are needed to reach the wider
public.

Keywords: MTATV, Flyer, Public Relations, Instagram, Nutrition, Communication
Strategy
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