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ABSTRAK

Pertumbuhan industri kedai kopi di Indonesia yang semakin pesat menyebabkan
persaingan usaha semakin kompetitif sehingga pelaku usaha perlu memahami
faktor-faktor yang memengaruhi keputusan pembelian konsumen. Penelitian ini
bertujuan menganalisis pengaruh [ifestyle, brand awareness, dan preferensi
konsumen terhadap keputusan pembelian di Heika Kopi Karanganyar. Penelitian
menggunakan pendekatan kuantitatif dengan metode survei. Sampel penelitian
berjumlah 100 responden yang dipilih menggunakan teknik purposive sampling.
Pengumpulan data dilakukan melalui penyebaran kuesioner, kemudian dianalisis
menggunakan analisis regresi linier berganda. Hasil penelitian menunjukkan
bahwa lifestyle, brand awareness, dan preferensi konsumen secara parsial
berpengaruh positif dan signifikan terhadap keputusan pembelian. Secara simultan
ketiga variabel tersebut juga berpengaruh signifikan terhadap keputusan
pembelian. Nilai koefisien determinasi menunjukkan.bahwa lifestyle, brand
awareness, dan preferensi konsumen mampu menjelaskan 41,2% variasi
keputusan pembelian, sedangkan 58,8% dijelaskan oleh variabel lain di luar
penelitian. Temuan ini mengindikasikan bahwa pengelola kedai kopi perlu
meningkatkan strategi pemasaran yang sesuai dengan gaya hidup konsumen,
memperkuat kesadaran merek, serta meningkatkan atribut produk sesuai

preferensi konsumen untuk mendorong keputusan pembelian.

Kata kunci: lifestyle, brand awareness, preferensi konsumen, keputusan

pembelian
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ABSTRACT

The rapid growth of the coffee shop industry in Indonesia has intensified business

competition, requiring businesses to understand the factors that influence
consumer purchasing decisions. This study aims to analyze the influence of
lifestyle, brandawareness, and consumer preferences on purchasing decisions at
Heika Kopi Karanganyar. The study used a quantitative approach with a survey
method. The sample consisted of 100 respondents selected using a purposive
sampling technique. Data were collected through questionnaires and analyzed
using multiple linearregression analysis. The results showed that lifestyle, brand
awareness, and consumer preferences partially had a positive and significant
effect on purchasing decisions. Simultaneously, these three variables also
significantly influenced purchasing decisions. The coefficient of determination
indicates that lifestyle, brand awareness, and consumer preferences explained
41.2% of the variation in purchasing decisions, while other variables outside the
study explained the remaining 58.8%. These findings indicate that coffee shop
managers need to improve marketing strategies that align with consumer
lifestyles, strengthen brand awareness, and enhance product attributes that align

with consumer preferences to drive purchasing decisions.

Keywords: Lifestyle, Brand Awareness, Consumer Preferences, Purchasing

Decisions.
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