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STRATEGI PUBLIC RELATIONS KLINIK ELLA DALAM MENGENALKAN 

EMPLOYER BRANDING DI INDUSTRI PELAYANAN KESEHATAN DAN 

KECANTIKAN  

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis strategi Public Relations Klinik Ella 

dalam mengenalkan employer branding di industri pelayanan kesehatan dan kecantikan. 

Penelitian menggunakan pendekatan deskriptif kualitatif melalui wawancara mendalam, 

observasi, dokumentasi, dan analisis konten media sosial. Analisis dilakukan 

menggunakan model Public Relations Grunig dan Hunt yang meliputi Press Agentry, 

Public Information, Two-Way Asymmetrical, dan Two-Way Symmetrical serta didukung 

analisis Employer Value Proposition (EVP), internal branding, external branding, dan 

SWOT. Hasil penelitian menunjukkan bahwa Klinik Ella membangun employer branding 

melalui publikasi budaya kerja, akun karier @ellacareer, komunikasi organisasi, pelatihan 

dan pengembangan, employee engagement, serta penyampaian nilai perusahaan secara 

konsisten. Strategi tersebut berhasil membentuk citra positif sebagai tempat kerja yang 

profesional, mendukung pengembangan karier, dan menarik bagi calon tenaga kerja. 

Namun demikian, diperlukan peningkatan representasi aktivitas cabang, pemanfaatan 

platform digital interaktif, dan konsistensi komunikasi employer branding agar 

jangkauannya semakin luas. 

 

Kata Kunci : Public Relations, Employer Branding, Employer Value Proposition (EVP), 

Internal Branding, External Branding, Klinik Ella. 

  



ABSTRACT 

 

This study aims to analyze the Public Relations strategy implemented by Klinik Ella in 

introducing employer branding in the healthcare and beauty service industry. A 

qualitative descriptive approach was employed through in-depth interviews, 

observation, documentation, and social media content analysis. The study applies 

Grunig and Hunt's Public Relations models consisting of Press Agentry, Public 

Information, Two-Way Asymmetrical, and Two-Way Symmetrical, supported by 

Employer Value Proposition (EVP), internal branding, external branding, and SWOT 

analysis. The findings reveal that Klinik Ella develops employer branding through 

career social media (@ellacareer), organizational communication, employee 

development programs, employee engagement activities, and consistent 

communication of corporate values. These strategies have created a positive employer 

image as a professional workplace that supports career growth and attracts qualified 

candidates. Nevertheless, broader branch representation, more interactive digital 

platforms, and stronger communication consistency are recommended. 

 

Keywords: Public Relations, Employer Branding, Employer Value Proposition (EVP), 

Internal Branding, External Branding, Klinik Ella. 

 

 

 


