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MOTTO 

 

"Life can be heavy, especially if you try to carry it all at once. Part of growing up 

and moving into new chapters of your life is about catch and release.  

-Taylor Swift 

 

"Remember, this is just a dunya. Whatever we do in a day is just waiting for the 

call to prayer, five times a day. Don't forget about the Hereafter because this 

world is mortal and temporary."  

-Diyangn 
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Strategi Integrated Marketing Communication Kusuma Sahid Prince Hotel 

Solo dalam Membangun Konsep The Truly Heritage Hotel 

Dwi Parwati 

2022071006 

ABSTRAK 

Penelitian ini bertujuan menganalisis penerapan strategi Integrated 

Marketing Communication (IMC) yang dilakukan Kusuma Sahid Prince Hotel Solo 

(KSPH) dalam membangun konsep The Truly Heritage Hotel. Penelitian 

menggunakan metode deskriptif dengan pendekatan kualitatif. Data diperoleh 

melalui wawancara, observasi, dan dokumentasi. Teori yang digunakan mengacu 

pada IMC menurut Kotler dan Keller (2016), yang meliputi advertising, sales 

promotion, events and experiences, public relations and publicity, interactive 

marketing, mobile marketing, direct and database marketing, dan personal selling. 

Hasil penelitian menunjukkan bahwa KSPH telah menerapkan seluruh 

elemen IMC. Penerapan pada elemen advertising, interactive marketing, public 

relations and publicity, direct and database marketing, events and experiences, 

serta personal selling dinilai efektif sehingga perlu dipertahankan. Sementara itu, 

elemen sales promotion perlu ditingkatkan melalui program promosi bertema 

heritage yang lebih bervariasi agar konsep The Truly Heritage Hotel semakin 

dikenal.Sementara itu, pada elemen mobile marketing, hotel dapat mengoptimalkan 

penyampaian informasi dan promosi melalui perangkat seluler dengan 

mengoptimalkan website agar responsif terhadap perangkat mobile, memperbarui 

informasi secara berkala, serta menerapkan Search Engine Optimization (SEO) 

untuk meningkatkan visibilitas website kepada calon pelanggan. Secara 

keseluruhan, implementasi strategi Integrated Marketing Communication (IMC) 

yang dilakukan oleh KSPH mampu membangun konsep The Truly Heritage Hotel 

melalui penerapan berbagai elemen komunikasi pemasaran. 

 

Kata Kunci: Hotel heritage, The Truly Heritage Hotel, Kusuma Sahid Prince 

Hotel Solo, Integrated Marketing Communication (IMC), komunikasi pemasaran. 
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Kusuma Sahid Prince Hotel Solo’s Integrated Marketing Communication 

Strategy in Establishing The Truly Heritage Hotel Concept 

Dwi Parwati  

2022071006 

ABSTRACT 

This study aims to analyze the implementation of the Integrated Marketing 

Communication (IMC) strategy by Kusuma Sahid Prince Hotel Solo (KSPH) in 

establishing the Truly Heritage Hotel concept. The study employs a descriptive 

method with a qualitative approach. Data were collected through interviews, 

observation, and documentation. The research utilizes the IMC theory proposed by 

Kotler and Keller (2016), encompassing advertising, sales promotion, events and 

experiences, public relations and publicity, interactive marketing, mobile 

marketing, direct and database marketing, and personal selling. 

The results indicate that KSPH has implemented all IMC elements. The 

application of advertising, interactive marketing, public relations and publicity, 

direct and database marketing, events and experiences, and personal selling was 

deemed effective and should be maintained. Meanwhile, the sales promotion 

element requires enhancement through more varied heritage-themed promotional 

programs to further raise awareness of The Truly Heritage Hotel concept. Regarding 

mobile marketing, the hotel can optimize information delivery and promotions via 

mobile devices by ensuring the website is mobile-responsive, updating information 

regularly, and implementing Search Engine Optimization (SEO) to increase website 

visibility among potential customers. Overall, the IMC strategy implemented by 

KSPH has successfully established The Truly Heritage Hotel concept through the 

application of various marketing communication elements. 

Keywords: Heritage Hotel, The Truly Heritage Hotel, Kusuma Sahid Prince 

Hotel Solo, Integrated Marketing Communication (IMC), Marketing 

Communication. 

 


