DAFTAR PUSTAKA

Ahyadi. 2005. Psikologi Agama Kepribadian Muslim Pancasila. Bandung: Sinar
Baru Algesindo.

Agus Wahyudin. 2006. Faktor-Fakor yang Mempengaruhi Proses Proses
Pengambilan Keputusan Menjadi Pemegang Polis Asuransi. Jurnal
Ekonomi dan Manajemen, Vol. 15, Hal. 200-219.

Andeleeb, Saad, Syeed. 1993. “Religious Affiliation and Consumer Behaviour :
An Examination of Hospital”. Journal of Health Care Marketing, Vol. 13
No. 4.

Augusty Ferdinand. 2006. Metode Penelitian Manajemen. Semarang: BP UNDIP.

Delener. Nejdet. 1994. “Religious Contrasts in Consumer Decision Behaviour
Patterns: Their Dimensions and Marketing Implications”. Journal of
Marketing, Vol. 28, PP. 36-53.

Esso, Nittin and Dibb, Sally. 2004. “Religious Influences On Shopping Behaviour
: An Exploratory Study”. Journal of Marketing Management, Vol. 20, PP.
682-712.

Fandi Tjiptono. 2007. Pemasaran jasa. Malang: Bayumedia Publishing.

Fuad Mas’ud. 2004. Survai Diagnosis Organisasional. Semarang: BP UNDIP.

Galuh Amawidyati. 2006. “Religiusitas dan Psychological Well-Being Pada
Korban Gempa”. Jurnal Psikologi, Vol. 34, Hal. 164-176.

Ibnu Widiyanto. 2008. Pointers : Metodologi Penelitian. Semarang: BP UNDIP.



Imam Ghozali. 2006. Aplikasi Analisis Multivariate dengan Program SPSS
cetakan IV. Semarang: BP UNDIP.

Jalaludin. 2001. Psikologi Agama. Jakarta: PT Rajagrafindo Persada.

Kotler, Philip. 2005. Manajemen Pemasaran. Jakarta: PT Indeks Kelompok
Gramedia.

Marzuki. 2005. Metodologi Riset (Panduan Penelitian Bidang Bisnis dan Sosial).
Yogyakarta: Ekonisia.

Paolillo, Joseph, G. P. and Vittel, Scoot, J. 2003. “Consumer Ethics:The Role of
Religiosity”. Journal of Business Ethics, Vol. 46, PP. 151-162.

Rahman, Ateeq. 2010. “The Relationship Between Religiosity and New Product
Adoption”. Journal of Islamic Marketing, Vol. 1 PP. 63-609.

Singh, J. Jatingder. 2005. “Religiosity and Consumer Ethics”. Journal of Business

Ethic, Vol. 57 PP. 175-181.

Sugiyono. 2004. Metode Penelitian Bisnis. Bandung: Alfabeta.
Thouless, H. Robert. 2000. Pengantar Psikologi Agama. Jakarta: PT Rajagrafindo

Persada.

Tina Afiatin. 1998. “Religiusitas Remaja : Studi tentang Kehidupan Beragama di
Daerah Istimewa Yogyakarta”. Jurnal Psikologi, No. 1 Hal. 55-64.

Vitell, Scott, J. 2009. “The Role of Religiosity in Business and Consumer Ethics:
A Review of the Literature”. Journal of Business Ethics, Vol. 90, PP. 155-
167.

Wiyono. 2005. “Studi Tentang Kualitas Layanan dan Kepuasan Konsumen di

Rumah Sakit Islam Manisrenggo Klaten”. Jurnal Ekonomi, Hal. 1-13.



